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Lady Osborne Room, Town Hall 



 

 

 
 
 
 

THE MISSION 

Our mission is to ensure good governance of our capital City. 

THE VALUES 

The Council is: 
 
about people We value people – our community, our customers and 

colleagues. 

professional We take pride in our work. 

enterprising We look for ways to create value. 

responsive We’re accessible and focused on service. 

inclusive We respect diversity in people and ideas. 

making a difference We recognise that everything we do shapes Hobart’s 
future. 
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ORDER OF BUSINESS 
 

Business listed on the agenda is to be conducted in the order in which it 
is set out, unless the committee by simple majority determines 

otherwise. 
 

APOLOGIES AND LEAVE OF ABSENCE 

1. CO-OPTION OF A COMMITTEE MEMBER IN THE EVENT OF A 
VACANCY ................................................................................................. 4 

2. CONFIRMATION OF MINUTES ................................................................ 4 

3. CONSIDERATION OF SUPPLEMENTARY ITEMS ................................. 4 

4. INDICATIONS OF PECUNIARY AND CONFLICTS OF INTEREST ........ 5 

5. TRANSFER OF AGENDA ITEMS ............................................................. 5 

6 REPORTS ................................................................................................. 6 

6.1 2018-19 Fees and Charges - Tasmanian Travel and Information 
Centre ................................................................................................ 6 

6.2 Proposed new attraction - Mawson Place virtual map of 
Tasmania ......................................................................................... 14 

7 COMMITTEE ACTION STATUS REPORT ............................................. 17 

7.1 Committee Actions - Status Report.................................................. 17 

8. QUESTIONS WITHOUT NOTICE ........................................................... 28 

9. CLOSED PORTION OF THE MEETING ................................................. 29 
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Economic Development & Communications Committee Meeting (Open Portion) 
held Thursday, 22 March 2018 at 5:00 pm in the Lady Osborne Room, Town 
Hall. 
 
COMMITTEE MEMBERS 
Cocker (Chairman) 
Zucco 
Ruzicka 
Thomas 
Denison 
 
ALDERMEN 
Lord Mayor Hickey 
Deputy Lord Mayor Christie 
Briscoe 
Sexton 
Burnet 
Reynolds 
Harvey 

APOLOGIES: Nil. 
 
 
LEAVE OF ABSENCE: Nil. 
 

1. CO-OPTION OF A COMMITTEE MEMBER IN THE EVENT OF A 
VACANCY 

 
 
 
 

2. CONFIRMATION OF MINUTES 

 
The minutes of the Open Portion of the Economic Development & 
Communications Committee meeting held on Thursday, 22 February 2018, are 
submitted for confirming as an accurate record. 
  

 
 
 
 
 

3. CONSIDERATION OF SUPPLEMENTARY ITEMS 
Ref: Part 2, Regulation 8(6) of the Local Government (Meeting Procedures) Regulations 2015. 

Recommendation 
 
That the Committee resolve to deal with any supplementary items not 
appearing on the agenda, as reported by the General Manager. 
 

 

../../../RedirectToInvalidFileName.aspx?FileName=EDC_22022018_MIN_906.PDF
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4. INDICATIONS OF PECUNIARY AND CONFLICTS OF INTEREST 
Ref: Part 2, Regulation 8(7) of the Local Government (Meeting Procedures) Regulations 2015. 

 
Aldermen are requested to indicate where they may have any pecuniary or 
conflict of interest in respect to any matter appearing on the agenda, or any 
supplementary item to the agenda, which the committee has resolved to deal 
with. 

 
 
 
 
 

5. TRANSFER OF AGENDA ITEMS 
Regulation 15 of the Local Government (Meeting Procedures) Regulations 2015. 

 
A committee may close a part of a meeting to the public where a matter to be 
discussed falls within 15(2) of the above regulations. 
 
In the event that the committee transfer an item to the closed portion, the 
reasons for doing so should be stated. 
 
Are there any items which should be transferred from this agenda to the 
closed portion of the agenda, or from the closed to the open portion of the 
agenda? 
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6 REPORTS 

 
6.1 2018-19 Fees and Charges - Tasmanian Travel and Information 

Centre  
 File Ref: F18/17109; 17/41 

Report of the Tourism Manager and the Associate Director City 
Economy, Tourism and Events of 15 March 2018 and attachment. 

Delegation: Council
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REPORT TITLE: 2018-19 FEES AND CHARGES - TASMANIAN 
TRAVEL AND INFORMATION CENTRE  

REPORT PROVIDED BY: Tourism Manager 
Associate Director City Economy, Tourism and Events  

 

1. Report Purpose and Community Benefit 

1.1. The purpose of this report is to present the proposed fees and charges 
for the Tasmanian Travel and Information Centre for the 2018-19 
financial year. 

2. Report Summary 

2.1. This report presents the fees and charges for advertising with the 
Tasmanian Travel and Information Centre (TTIC) and feeds into the 
2018-19 financial year budget.  It includes proposed new charges that 
relate to an augmented reality experience in Mawson’s Place. 

 

3. Recommendation 

That the attached schedule of fees and charges for the Tasmanian 
Travel and Information Centre be implemented for the 2018-19 financial 
year. 

 

4. Background 

4.1. The TTIC generates revenue by selling prime location advertising at the 
20 Davey Street address and satellite operations at the Macquarie 
Wharf 2 cruise terminal, Salamanca Market information booth and in its 
online and in store digital offerings. 

4.1.1. A new augmented reality experience is scheduled to be 
completed in the first quarter of the new financial year and will 
provide opportunities for future advertising revenue.   

4.2. “Accredited” refers to a business that is accredited through the 
Australian Tourism Accreditation Program administered by the Tourism 
Industry Council of Tasmania. 

4.3. A number of fee increases for 2018-19 are proposed, which include: 

4.3.1. A proposed increase of the DL sized accredited brochure 
display fee from $230 to $250 per annum. 

4.3.2. A proposed increase of the A1 window light box internal with 
brochure display fee from $2700 to $3000 per annum. 
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4.3.3. A proposed increase of the featured business of the week from 
$90 - $120 per week for the peak season and from $40 - $75 
for the off peak season to reflect an increase in visitation 
especially during off peak and an increase in demand for the 
product 

4.3.4. A proposed increase of the special of the week board from 
$130 - $150 per week for the peak season and from $85 - $100 
for the off peak season to reflect an increase in visitation 
especially during off peak an increase in demand for the 
product 

4.4. New proposed advertising fees for 2018-19 relate to a new project, 
never before tried, a virtual map of Tasmania for Mawson Place.  At a 
recent tourism industry event hosted by the TTIC, the proposed pricing 
was tested with attendees. Notwithstanding this, the price needs to be 
fully market tested and this will happen through the release of the TTIC 
advertising prospectus, subject to Council approval. 

4.4.1. A proposed new fee of $600 per annum to display an 
augmented reality pin located on the augmented reality project 
in Mawson’s Place 

4.4.2. A proposed new fee of $2000 per annum to display an 
augmented reality static model located on the augmented 
reality project in Mawson’s Place 

4.4.3. A proposed new fee of $4000 per annum to display an 
augmented reality animated model located on the augmented 
reality project in Mawson’s Place 

5. Proposal and Implementation 

5.1. It is proposed that the attached schedule of fees and charges for the 
TTIC be implemented for the 2018-19 financial year. 

6. Strategic Planning and Policy Considerations 

6.1. The change of fees and charges aligns with: 

The Capital City Strategic Plan 2015-2025, Goal 1 - Economic 
Development, Vibrancy and Culture, “City growth vibrancy and culture 
comes when everyone participates in city life”. 

Strategic Objective 1.4 - An enriched visitor experience. 

“1.4.1 - Ensure Council owned assets reflect visitor requirements. 

1.4.2 - Engage and continue to work with the tourism sector.” 
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7. Financial Implications 

7.1. Funding Source and Impact on Current Year Operating Result 

7.1.1. Fees and charges for the TTIC are accounted for in the 2018-
19 City Economy, Tourism and Events Division (Tourism Unit). 

7.1.2. A 8.16% increase is proposed for existing advertising revenue 
charges for 2017-18, totalling an additional $18,884.84   

7.1.3. A further 11.05% increase in advertising revenue ($28,181.73) 
reflects new income opportunities involving the augmented 
reality attraction. 

7.1.4. When these new income streams are combined with the 
proposed increase to existing advertising revenue charges, 
there is an overall 21.21% increase in advertising revenue 
($47,066.57) compared with the 2017-18 advertising revenue 
budget. 

7.2. Impact on Future Years’ Financial Result 

7.2.1. The impact on future years’ financial results would be subject to 
the Council’s annual review process of fees and charges. 

8. Legal, Risk and Legislative Considerations 

8.1. Not applicable. 

9. Delegation 

9.1. This matter is delegated to the Council. 

 

As signatory to this report, I certify that, pursuant to Section 55(1) of the Local 
Government Act 1993, I hold no interest, as referred to in Section 49 of the Local 
Government Act 1993, in matters contained in this report. 
 

 
Iris Goetzki 
TOURISM MANAGER 

 
Tim Short 
ASSOCIATE DIRECTOR CITY 
ECONOMY, TOURISM AND EVENTS 

  
Date: 15 March 2018 
File Reference: F18/17109; 17/41  
 
 

Attachment A: Tasmanian Travel and Information Centre Fees and Charges 
2017-18 ⇩    
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6.2 Proposed new attraction - Mawson Place virtual map of Tasmania 
 File Ref: F18/22859 

Memorandum of the Tourism Manager of 15 March 2018. 

Delegation: Council
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MEMORANDUM: ECONOMIC DEVELOPMENT & COMMUNICATIONS 
COMMITTEE 
 

Proposed new attraction - Mawson Place virtual map of 
Tasmania 

 

The City of Hobart has received a grant for an augmented reality attraction proposed 
for Mawson Place through the Tourism Funding Program, a collaborative 
arrangement between the Tasmanian and Commonwealth governments that includes 
the Tourism Demand Driver Infrastructure (TDDI) program which is an Australian 
Government-funded initiative, managed by the Tasmanian Department of State 
Growth. 

The grant program is for infrastructure projects that contribute to the national Tourism 
2020 outcomes by driving demand, improving quality and increasing tourism 
expenditure.  

Augmented reality (AR) is a term to describe how technology enhances a real-world 
experience. It allows for text information, spoken word, static images, video or 3D 
animation to be picked up by a mobile device or, in the future, ‘wearable’ glasses. 

The proposal is to use augmented reality to create an attraction at Mawson Place 
that visitors want to see, and to create a memorable impression for visitors that they 
will want to share with others. An objective is to encourage word-of-mouth advocacy. 

The City of Hobart project helps to position Tasmania at the forefront of the use of 
digital technology as an integral part of the visitor experience. In terms of enhancing 
the Tasmanian brand, mass adoption of augmented reality is preferable as it will 
become identified with Tasmania as a destination. Hobart Airport, Port Arthur and 
Destination Southern Tasmania have all received funding to ensure there is a critical 
mass of AR experiences.  

The concept is a virtual map of Tasmania, approximately 10 m x 10 m, visible 
through a mobile device that has downloaded the App. Hobart Airport will promote 
the App, and complementary signage and promotions and the other projects will 
encourage its uptake. The virtual map gives visitors a whole-of-state overview and 
aims to encourage visitors to book experiences through the Tasmanian Travel and 
Information Centre (TTIC) as well as explore regional destinations. 
 
In addition to the virtual map, AR static model markers will be placed inside the TTIC 
to introduce visitors to an AR experience and also encourage take up of the App. The 
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cost of these markers is offset through partnerships with the Royal Tasmanian 
Botanical Gardens, Tahune Airwalk, and Destination Southern Tasmania, with 
Salamanca Market and Kunanyi / Mt Wellington to also acquire an AR marker. 
 
Overall, the City’s contribution to the project, including the virtual map and the static 
markers is $22,300.  The TDDI grant has funded $33,437.50 of the costs of the total 
project.  The proposed TTIC fees and charges 2018-19 make provision for future 
advertising revenue via the virtual map to enable it to display statewide visitor 
attractions and experiences. 
 

RECOMMENDATION 

That the information be received and noted. 

 
As signatory to this report, I certify that, pursuant to Section 55(1) of the Local 
Government Act 1993, I hold no interest, as referred to in Section 49 of the Local 
Government Act 1993, in matters contained in this report. 
 

 
Iris Goetzki 
TOURISM MANAGER 

 

  
Date: 15 March 2018 
File Reference: F18/22859  
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7 COMMITTEE ACTION STATUS REPORT 

 
7.1 Committee Actions - Status Report 

 

A report indicating the status of current decisions is attached for the 
information of Aldermen. 

RECOMMENDATION 

That the information be received and noted. 

Delegation: Committee 
 
 

Attachment A: Open Status Report    
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8. QUESTIONS WITHOUT NOTICE 
Section 29 of the Local Government (Meeting Procedures) Regulations 2015. 
File Ref: 13-1-10 
 
An Alderman may ask a question without notice of the Chairman, another 
Alderman, the General Manager or the General Manager’s representative, in 
line with the following procedures: 

1. The Chairman will refuse to accept a question without notice if it does not 
relate to the Terms of Reference of the Council committee at which it is 
asked. 

2. In putting a question without notice, an Alderman must not: 

(i) offer an argument or opinion; or  
(ii) draw any inferences or make any imputations – except so far as may 

be necessary to explain the question. 

3. The Chairman must not permit any debate of a question without notice or 
its answer. 

4. The Chairman, Aldermen, General Manager or General Manager’s 
representative who is asked a question may decline to answer the 
question, if in the opinion of the respondent it is considered inappropriate 
due to its being unclear, insulting or improper. 

5. The Chairman may require a question to be put in writing. 

6. Where a question without notice is asked and answered at a meeting, 
both the question and the response will be recorded in the minutes of 
that meeting. 

7. Where a response is not able to be provided at the meeting, the question 
will be taken on notice and 

(i) the minutes of the meeting at which the question is asked will record 
the question and the fact that it has been taken on notice. 

(ii) a written response will be provided to all Aldermen, at the appropriate 
time. 

(iii) upon the answer to the question being circulated to Aldermen, both 
the question and the answer will be listed on the agenda for the next 
available ordinary meeting of the committee at which it was asked, 
where it will be listed for noting purposes only. 
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9. CLOSED PORTION OF THE MEETING 

 
The following items were discussed: - 
 
Item No. 1 Minutes of the last meeting of the Closed Portion of the Council 

Meeting 
Item No. 2 Consideration of supplementary items to the agenda 
Item No. 3 Indications of pecuniary and conflicts of interest 
Item No. 4 Committee Action Status Report 
Item No. 4.1 Committee Actions - Status Report 

LG(MP)R 15(2)(g)  
Item No. 5 Questions Without Notice 
 

 
 

 
 
  


	Order of Business
	1.	Co-Option of a Committee Member in the event of a vacancy
	2.	Confirmation of Minutes
	3.	Consideration of Supplementary Items
	4.	Indications of Pecuniary and Conflicts of Interest
	5.	Transfer of Agenda Items
	6	Reports
	6.1. 2018-19 Fees and Charges - Tasmanian Travel and Information Centre 
	Recommendation
	Attachments [originals available in file attachments]
	A - Tasmanian Travel and Information Centre Fees and Charges 2017-18


	6.2. Proposed new attraction - Mawson Place virtual map of Tasmania
	Recommendation


	7	Committee Action Status Report
	7.1 Committee Actions - Status Report
	A - Open Status Report


	8.	Questions Without Notice
	9.	Closed Portion Of The Meeting




Proposed 2017-18 Fees & Charges: 140 - Tasmanian Travel and Information Centre


Account Number Description
2015-16 Actual 


excl. GST
2016-17 Budget 


excl. GST
2016-17 YTD 


excl. GST


2016-17 YTD 
Budget excl. 


GST


2017-18 
Estimate excl. 


GST


140.0008.2205.000 Administration - Sale of Goods 0.00 0.00 0.00 0.00
140.0008.2279.000 Administration 0.00 0.00 0.00 0.00
140.7070.2279.340 Mall Booth - Brochure Display 0.00 -500.00 0.00 -500.00
140.7070.2279.341 Mall Booth - Advertising Display 0.00 -1,500.00 0.00 -1,500.00
140.7071.2279.000 Salamanca Info. 0.00 0.00 0.00 0.00
140.7071.2279.340 Salamanca Info - Brochure Display -10,155.68 -8,500.00 -6,075.04 -8,500.00
140.7071.2279.341 Salamanca Info - Advertising Display -1,101.85 -750.00 -220.08 -750.00
140.7073.2279.340 Events Conf/Taste Salamanca - Brochure Display -5,269.15 -4,000.00 -3,285.32 -4,000.00
140.7073.2279.341 Events Conf/Taste Salamanca - Advertising Display 36.36 0.00 0.00 0.00
140.7073.2901.000 Events Conf/Taste Salamanca 0.00 0.00 0.00 0.00
140.7082.2205.000 Front Office - Sale of Goods 0.00 0.00 0.00 0.00
140.7082.2279.000 Front Office 0.00 0.00 -1,272.73 0.00
140.7082.2279.340 Front Office - Brochure Display -82,384.28 -81,000.00 -60,722.54 -78,550.00
140.7082.2279.341 Front Office - Advertising Display -69,645.80 -97,000.00 -47,379.92 -73,923.00
140.7085.2279.350 Skill Development - Trade Shows -2,953.15 -1,363.65 -3,000.00
140.7087.2279.340 Cruise Ship Services - Brochure Display -1,670.38 -2,520.00 -1,436.34 -2,500.00
140.7087.2279.342 Cruise Ship Services - Cruise Industry Promotions -14,249.55 -12,500.00 -6,759.07 -12,500.00


140 - Tasmanian Travel and Information Centre 187,393.48 208,270.00 128,514.69 185,723.00 234,586.02


Change from 2016-17 to 2017-18 12.64%


Fee Description
2015-2016 Fee 


incl. GST
2016-2017 Fee 


incl. GST Pricing Method


Last Changed 
(type New Fee 
if applicable)


Proposed Fee 
2017 - 2018 
incl. GST


Fee includes 
GST (Y/N) GST $ Unit % Variation


Estimated 
Quantity


Estimated 
Income excl. 


GST Comment


BROCHURE DISPLAYS  
  Non-tourism Accredited  


     DL Brochure $275.00 $275.00 Market Pricing 2011/2012 $340.00 Y $30.91 Each 24% 15 $4,636.35


There is an Increase in the fee to encourage tourism 
operators to become accredited, this accrediation 
reduces the need for the centre to check insurances, 
therefore reducing costs


     A4/A5 Brochure $495.00 $495.00 Market Pricing 2011/2012 $495.00 Y $45.00 Each 0% $0.00
Removed from charges in 2015/2016 because nil 
sales.


  Tourism Accredited  


     DL Brochure $192.50 $210.00 Market Pricing 2011/2012 $230.00 Y $20.91 Each 10% 185 $38,681.65
Increase in estimated sales due to increased sales 
in 2016/2017


     A4/A5 Brochure $385.00 $385.00 Market Pricing 2011/2012 $425.00 Y $38.64 Each 10% 40 $15,454.40
Increase to reflect the refurbished interior and to 
increase revenue


    Brochure Package all locations DL $300.00 $330.00 Market Pricing 2013/2014 $365.00 Y $33.18 Each 11% 65 $21,568.30


Increase in projected sales for 2017/2018 due to 
strong sales in 2016/2017 as well as increase in 
price due to strong sales


    Brochure Package all locations  A4 $535.00 $535.00 2014/2015 $590.00 Y $53.64 Each 10% 5 $2,681.80 increase in price due to increase in package price
FOOD, DRINK & RETAIL


    DL Brochure Market Pricing New Fee $230.00 Y $20.91 Each New Charge 15 $3,136.35


This new fee is to address a section of the industry 
(usually restaurants and hospitality venues) that 
cannot, or does not, need to become accredited, in 
the past we have honoured an accredited price, we 
are formalising this process


    A4/A5 Brochure Market Pricing New Fee $425.00 Y $38.64 Each New Charge 1 $386.36


This new fee is to address a section of the industry 
(usually restaurants and hospitality venues) that 
cannot, or does not, need to become accredited, in 
the past we have honoured an accredited price, we 
are formalising this process


ADVERTISING DISPLAYS  


     A1 Internal Landscape Poster $880.00 $880.00 Market Pricing 2013/2014 $880.00 Y $80.00 Each 0% $0.00
Removed in 2016/2017 as all landscape posters are 
now lightbox options.


     A1 Internal Landscape Light box $1,000.00 $1,000.00 2015/2016 $1,100.00 Y $100.00 Each 10% 17 $17,000.00
Increase in the amount of lightboxes projected to be 
sold in 2017/2018 as we are installing more


     A1 Prime Curved Poster $2,000.00 $2,000.00 Market Pricing 2011/2012 $2,000.00 Y $181.82 Each 0% $0.00
A1 Prime Curved Poster removed as replaced with 
new display 2016/2017


    A1 Prime Retail Position Static Electronic Display $2,000.00 2016/2017 $2,200.00 Y $200.00 Each 10% 1 $2,000.00 Replaced Prime Curved Option 2016/2017


   A1 Prime Position Static Electronic Display $2,000.00 2016/2017 $2,500.00 Y $227.27 Each 25% 2 $4,545.46
Increase in price reflects the fact that brochure 
display is included under the relevant lightboxs.







Fee Description
2015-2016 Fee 


incl. GST
2016-2017 Fee 


incl. GST Pricing Method


Last Changed 
(type New Fee 
if applicable)


Proposed Fee 
2017 - 2018 
incl. GST


Fee includes 
GST (Y/N) GST $ Unit % Variation


Estimated 
Quantity


Estimated 
Income excl. 


GST Comment
     A1 Prime Angled Poster $2,500.00 $2,500.00 Market Pricing 2014/2015 $2,500.00 Y $227.27 Each 0% 2 $4,545.46 No change in amount or price same as 2016/2017


     Plasma Screens Centre Combination $440.00 $440.00 Market Pricing 2013/2014 $480.00 Y $43.64 Each 9% 10 $4,363.60
Decreased the amount estimated to be sold due to 
reduced sales in 2016/2017


     Screen Package Salamanca and Centre $450.00 $475.00 Market Pricing 2015/2016 $515.00 Y $46.82 Each 8% 10 $4,681.80
Increase to reflect the refurbished interior and to 
increase revenue


     RTA/LTA Plasma Annual charge $5,500.00 $5,500.00 Market Pricing 2013/2014 $5,500.00 Y $500.00 Each 0% $0.00 Removed as no longer an option.
     Hobart Promition Screen $3,000.00 $3,000.00 2015/2016 $3,000.00 Y $272.73 Each 0% $0.00 Now Exclusive Offer 5
  A3 Poster  


     A3 Poster  -  Annum charge $350.00 $350.00 Market Pricing 2013/2014 $350.00 Y $31.82 Each 0% 1 $318.18
Reduction in sales as now offered as a package see 
below


     A3 Poster Package - Poster + 3 DL Brochures $645.00 $680.00 Market Pricing 2015/2016 $780.00 Y $70.91 Each 15% 15 $10,636.35
Projected increase related to package deal with 
brochures offer sales 2016/2017


  A1 Windows  
      A1 Window - Internal Annual charge $1,700.00 $1,700.00 Market Pricing 2012/2013 $1,700.00 Y $154.55 Each 0% $0.00 Removed in 2015/2016 
      A1 Window - External Annual charge $770.00 $770.00 Market Pricing 2013/2014 $770.00 Y $70.00 Each 0% $0.00 Replaced with A1 window light boxes external 2016/2017


      A1 Window - Light Box External $550.00 2016/2017 $1,000.00 Y $90.91 Each 82% 5 $4,545.45
Price increased due to increase in sales in 
2016/2017 No change in amount sold.


     A1 Window Internal - With Brochure Unit $2,200.00 $2,200.00 Market Pricing 2013/2014 $2,200.00 Y $200.00 Each 0% $0.00
Removed changed to A1 Window Light Box Internal 
with Brochure Units 2016/2017


    A1 Window Light Box Internal - With Brochure Unit $2,700.00 2016/2017 $2,700.00 Y $245.45 Each 0% 7 $17,181.85
Increase in estimated amount sold due to uptake in 
2016/2017


Web Site
   Special Offer $55.00 $55.00 Market Pricing 2011/2012 $100.00 Y $9.09 Each 82% 3 $272.73 Increase due to increased functionality of website


   Carousel Banner New Fee $150.00 Y $13.64 Each New Charge 2 $272.72
New fee, additional advertising feature within 
Website.


Tablet Advertising


    Quarter 1 - January - March Market Pricing New Fee $350.00 Y $31.82 Each New Charge 1 $318.18


New fee. This is to advertise on the screen saver on 
the self service tablets in the centre. We are unsure 
if it possible yet but are working towards this


    Quarter 2 - April - June Market Pricing New Fee $250.00 Y $22.73 Each New Charge 1 $227.27


New fee. This is to advertise on the screen saver on 
the self service tablets in the centre. We are unsure 
if it possible yet but are working towards this


    Quarter 3 - July - September Market Pricing New Fee $250.00 Y $22.73 Each New Charge 1 $227.27


New fee. This is to advertise on the screen saver on 
the self service tablets in the centre. We are unsure 
if it possible yet but are working towards this


    Quarter 4 - October - December Market Pricing New Fee $350.00 Y $31.82 Each New Charge 1 $318.18


New fee. This is to advertise on the screen saver on 
the self service tablets in the centre. We are unsure 
if it possible yet but are working towards this


Itinerary Feature


   Quarter 1 - January - March Market Pricing New Fee $100.00 Y $9.09 Each New Charge 1 $90.91


New fee, this is to advertise on the footer of every 
itinerary and booking confirmation sent after a 
booking has been made, the hyperlink would direct 
clients to the advertisers website, would be intersting 
for markets, restaurants or Discover Tasmania


   Quarter 2 - April - June Market Pricing New Fee $50.00 Y $4.55 Each New Charge 1 $45.45


New fee, this is to advertise on the footer of every 
itinerary and booking confirmation sent after a 
booking has been made, the hyperlink would direct 
clients to the advertisers website, would be intersting 
for markets, restaurants or Discover Tasmania


   Quarter 3 - July - September Market Pricing New Fee $50.00 Y $4.55 Each New Charge 1 $45.45


New fee, this is to advertise on the footer of every 
itinerary and booking confirmation sent after a 
booking has been made, the hyperlink would direct 
clients to the advertisers website, would be intersting 
for markets, restaurants or Discover Tasmania


    Quarter 4 - October to December Market Pricing New Fee $100.00 Y $9.09 Each New Charge 1 $90.91


New fee, this is to advertise on the footer of every 
itinerary and booking confirmation sent after a 
booking has been made, the hyperlink would direct 
clients to the advertisers website, would be intersting 
for markets, restaurants or Discover Tasmania







Fee Description
2015-2016 Fee 


incl. GST
2016-2017 Fee 


incl. GST Pricing Method


Last Changed 
(type New Fee 
if applicable)


Proposed Fee 
2017 - 2018 
incl. GST


Fee includes 
GST (Y/N) GST $ Unit % Variation


Estimated 
Quantity


Estimated 
Income excl. 


GST Comment
   TVIN Phone APP  
     Hobart Region (Price set by TVIN)


$250.00 $250.00 Market Pricing 2013/2014 $250.00 Y $22.73 Each 0% 0 $0.00


No confidence to sell this product but it needs to stay 
in due to support from Tourism Tasmania and the 
TVIN 


  Specials Board Weekly Fees  


    Peak Season - Month December to April $110.00 $110.00 Market Pricing 2011/2012 $130.00 Y $11.82 Each 18% 20 $2,363.60
Price increased due to strong sales in 2016/2017. 
No increase in amount sold.


    Non-Peak Season - Month May to November $55.00 $75.00 Market Pricing 2011/2012 $85.00 Y $7.73 Each 13% 27 $2,086.29
Increase in charge due to refurbished interior and 
strong sales in previous season


   Featured Business of the week  
   Special Rack - Peak Season December to April $90.00 $90.00 Market Pricing 2014/2015 $100.00 Y $9.09 Each 11% 20 $1,818.20 Increase in amount sold due to uptake in 2016/2017
   Special Rack - Non-Peak Season May to November $40.00 $40.00 Market Pricing 2014/2015 $50.00 Y $4.55 Each 25% 20 $909.00 Increase in amount sold due to uptake in 2016/2017
  Prime Position  
      Exclusive Offer 1  LCD and Floor $8,800.00 $8,800.00 Market Pricing 2013/2014 $8,800.00 Y $800.00 Each 0% 1 $8,000.00 No change same as 2016/2017


      Exclusive Offer 2  LCD and Brochures $3,500.00 $3,500.00 Market Pricing 2013/2014 $3,500.00 Y $318.18 Each 0% $0.00
Removed to change to Peak & Non Peak Monthly 
options.


      Exclusive Offer 2 LCD & Brochures - Peak $500.00 2016/2017 $500.00 Y $45.45 Each 0% 4 $1,818.20 Increase in amount sold due to uptake in 2016/2017
      Exclusive Offer 2 LCD & Brochures - Shoulder $300.00 2016/2017 $300.00 Y $27.27 Each 0% 4 $1,090.92 Increase in amount sold due to uptake in 2016/2017


      Exclusive Offer 2 LCD & Brochures - Off Peak $150.00 2016/2017 $150.00 Y $13.64 Each 0% 1 $136.36
Decrease in amount sold due to low sales in 
2016/2017


      Exclusive Offer 3  Wall Banner $3,800.00 $3,200.00 Market Pricing 2013/2014 $3,200.00 Y $290.91 Each 0% 1 $2,909.09 No change same as 2016/2017
      Exclusive Offer 4  Floor space and Wall $4,400.00 $3,500.00 Market Pricing 2013/2014 $3,500.00 Y $318.18 Each 0% 1 $3,181.82 No change same as 2016/2017
      Exclusive Offer 5 Plasma Display $3,000.00 $3,000.00 Market Pricing 2014/2015 $3,000.00 Y $272.73 Each 0% 1 $2,727.27 No change same as 2016/2017


      Exclusive Offer 6  Retail $9,000.00 $9,000.00 Market Pricing 2014/2015 $9,000.00 Y $818.18 Each 0% $0.00
Removed replaced with increased retail stock & 
Fridge


      Exclusive Offer 6  Corner Wall Display $3,800.00 2016/2017 $3,800.00 Y $345.45 Each 0% 1 $3,454.55 No change same as 2016/2017
      Exclusive Offer 7  Wall Display $3,800.00 $3,800.00 Market Pricing 2015/2016 $3,800.00 Y $345.45 Each 0% $0.00 Removed 2016/2017replaced with Floor & Wall Disp
      Exclusive Offer 7 1sq Mtr Floor & Wall Display $5,000.00 2016/2017 $4,000.00 Y $363.64 Each -20% 1 $3,636.36 Price decrease related to reduction in floor size
      Exclusive Offer 8 1mtr Floor Space $2,000.00 2016/2017 $2,000.00 Y $181.82 Each 0% 1 $1,818.18 No change same as 2016/2017
Salamanca Market  
      Port Arthur Historic Stand $3,200.00 $3,200.00 Market Pricing 2012/2013 $3,200.00 Y $290.91 Each 0% 1 $2,909.09 No change same as 2016/2017
Cruise Ship Arrival Guide  
     Advertising incl Brochures in Terminal


$780.00 $800.00 Market Pricing 2013/2014 $1,000.00 Y $90.91 Each 25% 18 $16,363.62
Increase in price due to increase in amount of ships 
visiting Hobart


Cruise Terminal Brochure Display  
     Brochure Display - DL 


$160.00 $160.00 Market Pricing 2014/2015 $200.00 Y $18.18 Each 25% 15 $2,727.30
Increase in price due to increase in amount of ships 
visiting Hobart


     Brochure Display - A4
$240.00 $240.00 Market Pricing 2014/2015 $300.00 Y $27.27 Each 25% 1 $272.73


Increase in price due to increase in amount of ships 
visiting Hobart


Salamanca Market  
     Brochure Display - DL only $100.00 $100.00 Market Pricing 2014/2015 $125.00 Y $11.36 Each 25% 16 $1,818.24 Increase in price due to increase in package price
     Brochure Display - A4 only $150.00 $150.00 Market Pricing 2014/2015 $175.00 Y $15.91 Each 17% 4 $636.36 Increase in price due to increase in package price
     Salamanca Plasma Screen Display


$75.00 $75.00 Market Pricing 2015/2016 $100.00 Y $9.09 Each 33% 1 $90.91
Sold as a package with Centre unattractive as stand 
alone option.


    Screen + DL Brochure
$150.00 $150.00 Market Pricing 2015/2016 $200.00 Y $18.18 Each 33% 2 $363.64


Increase in price due to increase in brochure and 
screen prices


    Screen + A4 Brochure
$200.00 $200.00 Market Pricing 2015/2016 $250.00 Y $22.73 Each 25% 2 $454.54


Increase in price due to increase in brochure and 
screen prices


Taste Festival  
     Brochure Display - DL only


$55.00 $55.00 Market Pricing 2014/2015 $75.00 Y $6.82 Each 36% 18 $1,227.24
Increase in price to reflect increase in overall 
package price


     Brochure Display -  A4 only
$75.00 $75.00 Market Pricing 2014/2015 $100.00 Y $9.09 Each 33% 4 $363.64


Increase in price to reflect increase in overall 
package price


Conference  
     Conference Bags $55.00 $55.00 Market Pricing 2015/2016 $100.00 Y $9.09 Each 82% 15 $1,363.65 Increase in price related to cost of producing these
     Conference Assistance $200.00 $200.00 Market Pricing 2015/2016 $200.00 Y $18.18 Each 0% 1 $181.82 No Change due
Mall Booth 


     Screen 30 second clip - January - March Market Pricing New Fee $500.00 Y $45.45 Each New Charge 2 $909.10


New fee to reflect new oppurtunities in the rebuilt 
mall booth- 30 second video clip  on a screen in the 
wall of the mall booth


     Screen 30 second clip - April - June Market Pricing New Fee $500.00 Y $45.45 Each New Charge 2 $909.10


New fee to reflect new oppurtunities in the rebuilt 
mall booth- 30 second video clip  on a screen in the 
wall of the mall booth


     Screen 30 second clip - July - September Market Pricing New Fee $500.00 Y $45.45 Each New Charge 2 $909.10


New fee to reflect new oppurtunities in the rebuilt 
mall booth- 30 second video clip  on a screen in the 
wall of the mall booth


     Screen 30 second clip - October - December Market Pricing New Fee $500.00 Y $45.45 Each New Charge 2 $909.10


New fee to reflect new oppurtunities in the rebuilt 
mall booth- 30 second video clip  on a screen in the 
wall of the mall booth







Fee Description
2015-2016 Fee 


incl. GST
2016-2017 Fee 


incl. GST Pricing Method


Last Changed 
(type New Fee 
if applicable)


Proposed Fee 
2017 - 2018 
incl. GST


Fee includes 
GST (Y/N) GST $ Unit % Variation


Estimated 
Quantity


Estimated 
Income excl. 


GST Comment


     Poster Screen - Monthly Market Pricing New Fee $300.00 Y $27.27 Each New Charge 12 $3,272.76
New fee to reflect new oppurtunities in the rebuilt 
mall booth-Large A0 screen advertising events.


     Poster Screen - Quarterly Market Pricing New Fee $700.00 Y $63.64 Each New Charge 4 $2,545.44
New fee to reflect new oppurtunities in the rebuilt 
mall booth-Large A0 screen advertising events.


     Brochure Display - DL Market Pricing New Fee $300.00 Y $27.27 Each New Charge 5 $1,363.65
New fee to reflect new oppurtunities in the rebuilt 
mall booth-Brochure display, external


     Brochure Display - A4 Market Pricing New Fee $425.00 Y $38.64 Each New Charge 2 $772.72
New fee to reflect new oppurtunities in the rebuilt 
mall booth-Brochure display, external





		Function 140 TTIC



